
 

wirtschaftsagentur.at  1/3 

 

The City of Vienna and the Vienna Chamber of Commerce present 

an upgraded version of the funding programme for local 

suppliers 

 
Starting in 2023, 3.5 million euros will be available for developing commercial 
districts, with a focus on business revitalisation measures linked to sustainability, 
digitalisation, and mobility. 

 
The City of Vienna is working closely with the Vienna Chamber of Commerce to expand 
its funding programmes for measures to revitalise local businesses: a total of 3.5 million 
euros will be available as of 2023. This represents an increase of 1.4 million euros (or 
66.6 per cent) over current funding. Funding will focus on six “business quarters”. This 
represents a consistent continuation of the previous high street development programme. 
The new business quarters are located in districts that show potential for sustainable 
economic development. After three to five years, there will be opportunities for new 
neighbourhoods to benefit from funding.  

 
Thriving local supply creates a better quality of life 
“This reform is a conscious move away from a scattergun approach and towards targeted 
support for Vienna’s neighbourhoods. Starting in 2023, we will increase the funding for 
local amenities to 3.5 million euros, thus setting new priorities. We are ensuring that the 
people of Vienna can enjoy attractive local shopping facilities despite the fierce 
competition from the online retail sector – not just today or tomorrow, but in the future as 
well. One thing is clear: local supply is a key component of the high quality of life in 
Vienna,” says City Councillor for Business Affairs Peter Hanke. 

 
New brand “meinkaufstadt Wien” 
President of the Vienna Chamber of Commerce Walter Ruck: “Regional shopping and 
thriving neighbourhoods are becoming increasingly important. The pandemic has 
accelerated this trend. Working hand in hand with the City of Vienna, we can advance the 
necessary development of our business quarters. The new funding programmes 
specifically target individual businesses that seek to raise the profile of their local area 
with their ideas and concepts. The Vienna Chamber of Commerce is supporting the 
programme with a new brand and a new campaign. The ‘meinkaufstadt Wien’ brand will 
be launched in November in time for the Christmas shopping season”. 
 
Vienna has a lot to offer: there are shopping precincts, high streets, markets, and 
shopping centres. People come here for advice, to enjoy themselves and to stock up on 
everything they need and want. This diversity is highlighted by the new brand 
“meinkaufstadt Wien”. It represents a realignment of Vienna’s strategy, focusing on 
regional shopping, sustainability awareness, short delivery paths, and energy savings. As 
a regional value-added brand, it incorporates companies, appeals to consumers, and 
creates a sense of identity. The “Wiener Einkaufsstraßen” (“Vienna high streets”) brand 
will be merged into this new, all-encompassing brand. In these challenging times, it is 
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important to build a sense of community in our city. The campaign for the launch of 
“meinkaufstadt Wien” will kick off in November. 
 

New funding: A 1.4-million-euro increase 

The new concept, which involves a consistent expansion of the previous high street 
funding programme, will offer funding to the tune of 3.5 million euros per year. This is 
divided into three categories: 500,000 euros for the direct development of the six 
neighbourhoods; an extra 1.2 million euros on top of the existing funding for local 
amenities; and 1.8 million euros to bolster financial assistance in the context of the 
business revitalisation initiatives. More financial resources are now available for 
supporting local businesses than ever before. 
 

A focus on alternating business quarters 

Six business quarters in total have been identified in the new concept, and over the next 
three to a maximum of five years these will be the focus of the new activities – one focus 
is on the outlying districts, with the catchment areas of outer Favoritenstrasse, 
Simmeringer Hauptstrasse, Hernalser Hauptstrasse, Döblinger Hauptstrasse, Zentrum 
Floridsdorf and the area around Praterstrasse being targeted for support. The 
concentration on entire city quarters represents a further development of the previous 
funding concept. Over the past 30 years, individual high streets, especially in the inner 
city, have received support to make them more attractive. In the future, funding will be 
available to entire quarters or neighbourhoods. The city is thus in line with the urban trend 
towards more intensive development of individual neighbourhoods, which is also evident 
in connection with other topics, such as climate protection and the energy revolution. By 
concentrating on selected business quarters, the Vienna Business Agency and the Vienna 
Chamber of Commerce are hoping for stronger incentives with a correspondingly 
sustainable effect for the local suppliers in the funded areas. 
 

Setting clear priorities and time limits 

In future, the programme will support priority topics that are essential for the development 
of a liveable city and efficient local supply: sustainability, digitalisation, and 
environmentally friendly mobility. This is to ensure that new customer groups are 
addressed and made aware of products and services offered by local suppliers in the 
respective neighbourhoods. 
 
 
Enquiries: 
 
Roberta “Louis” Kraft, M.A. 
Media spokesperson for City Councillor Peter Hanke 
+43 1 4000 81211 
roberta.kraft@wien.gv.at 
 
Anita Bock M.A. 
Vienna Chamber of Commerce 
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Press and newsroom 
+43 1 514 50-1311 
anita.bock@wkw.at 
 
Uschi Kainz 

Communication, Vienna Business Agency 

+43 699 1408 6583 

kainz@wirtschaftsagentur.at  
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